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A shorter version.. 
For a 21st Century career: 

Self – provides the compass, ideas, anchor, focus 
+ 
Skills - our passport (only good if it is current) 
=  
Possibilities – our future 

-expanded by skills 
- maximised by strategies 

A successful 21st Century career 

�  SELF - Understanding that you drive your career, 
and understanding how you do this 

�  SKILLS - of self-direction, building career capital, 
lifelong learning as well as the technical skills of 
your craft 

�  POSSIBILITIES - Knowing your opportunities, 
approaching these with 21st Century skills: career 
confidence, resilience, new knowledge 

Parents As Career Coaches 

HELPING YOUNG PEOPLE 
TRANSITION TO A SUCCESSFUL 

FUTURE 
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What Harry now knows 

�  That he makes the difference 
 
�  There is not a magic subject, degree, job, path 
 
�  That there are specific ways to progress which he 

can understand and use, to develop skills and 
increase his possibilities 

                    (the fog is clearing)  

The HOW is missing! 
  
 
   NOT just work hard,  

do your homework   
 
     BUT 
   Find the direction you’re good at,  

  and become very, very, good at what 
   you do …… 

THE  FOG 

So many choices ….. 
     
    Harry's question 
 
   I want to make a lot of 

money….what subjects 
should I take?   

Your best career……  

 

There is a success cycle at work with careers –  
good choices bring about better chances, and these 
produce the best career opportunities 
 
Invest time in yourself so you make good decisions 
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Where does inspiration come from ? 
 
 
 
 
 
Inspiration…it’s not just touchy feely stuff….. 

 
 
….leads to insights 
….leads to creativity 
….leads to enthusiasm 
….leads to productivity and achievement  
 
i.e. your best career, the fullest development of 

your craft, specialty or talent 

Inspiration 
�  Inspiration follows from interest 

�  Choices which align to your interests, talents and 
strengths, will be the choices which inspire you.   

�  Choices which inspire you will be the ones where you 
do your best work, and develop your best skills.  

�  The areas we are attracted to are usually our areas of               
 strengths, abilities and where we achieve 

Interest is important  
�  Interest sparks exploration, and generates a feeling of 

wanting to investigate further  
 
�  Interest links to higher levels of academic achievement 
 
�  Interest makes you feel excited about what you are 

learning, and more motivated to learn 
 
�  The first clue to ‘finding your passion’ is noticing what 

interests you! 

Harry joined the dots…… 
How do we make good decisions about subjects, 

paths, possibilities ?  
The key formula  
                             Interest, attraction         
 leads to 
                           Motivation, engagement,concentration  
 leads to            
               
                Achievement (and satisfaction!) 

5



Value extra-curricular activities & work 
�  The King’s College all-round education 
 
�  Activities & service enhance discovery of skills 

and attributes  

�  Part-time or holiday work builds career 
confidence, a sense of competence, self-
knowledge and employability  

�  Discovering skills, abilities and attractions 
connects the self to possibilities 

In the teen years..self-belief 
grows  

�  Self-knowledge grows, acts 
as a compass, pointing a 
person in the right direction 
and helping them to say “I 
know what suits me” 

�  Awareness of skills, abilities, 
   strengths, work attractions, 

growing values 
�  Opportunity awareness- in 

study, training, world of work  
 

Aspirations & dreams matter 
 

�  they influence educational achievement, career choices and 
future earnings  

 
�  so give accurate, specific feed-back and encouragement 
 
�  approval for real effort and genuinely displayed attributes such 

as perseverance, helps young people learn their strengths 
 
�  words are important-give them the language of their future, 

their language of self-description 
 
  

 

 
 
�  Aspirations, dreams and self  
   belief  
 
�  Possible selves 
 
�  Developed in the early years 
 
 

The ideal journey to success  
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Asking ‘Is this me? Social type 
Enjoys people, helping others 

 Likes languages, or learning about 
people and their behaviours, 
writing and explaining  

 
Clue: You do well in the subjects 

where you can express opinions 
and ideas, work with others 

 

Work Personalities 

https://www.youtube.com/watch?
feature=player_embedded&v=5LdXVreJ07U 

Joining the dots….  

 
   Self:   I’m this kind of person- skills, values,

    attributes, career interests– 
     my career compass 

 
  Opportunity awareness- develop multiple options-

industries/jobs study 
 
 
Good Career decision-making 
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Is this me?     Enterprising type  
Enjoys leadership, taking charge, 

influencing others 
 
   Likes business subjects, can be 

expressive or numbers oriented 
 
Clue: You do well in subjects where 

you can see how it applies to the 
world – Economics, Maths  

   Accounting, History, Business 
Studies 

 
………. 

Is this me?   Realistic type 
Enjoys real activities, practical 

tasks 
 
Likes sports, the outdoors, hands 

on activities 
 
Clue:  You like learning by real 

experiences, doing things rather 
than theory. You prefer subjects that 
are practical and real 

Is this me?   Artistic type 
 
Enjoys creating things, designing 

   Likes new ideas, writing, 
performing innovating or creating,  

 
 
�  Clue: You do well in the expressive 

and art subjects, where you can be 
original and use your imagination  

 

Is this me?     Investigative type  

Enjoys knowledge and learning  

   Likes gathering information, dealing 
with theories or numbers, analysis, 
likes to solve difficult problems………. 

 
 Clue: You do well in the sciences and 
maths, you prefer answers that are 
formula based (not opinions) or 
describe theories 
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Career Capital  $$$$$$ 

The sum of your career assets- think of yourself as 
a bank in which you make regular deposits 

 
�  manage it & grow it through investment  
 
�  nurture it through regular monitoring, learning  

�  deplete or lose it through poor investments and 
neglect, lack of energy 

 21st Century Career Concepts  

Ø Self-managed - you are in charge 

Ø Career Capital – your personal investments  

Ø Employability- a portfolio of skills to offer  
Ø   
Ø Resilience – to deal with challenges & change 

Good decisions  
 
�  The chosen role or 

qualification  is one you 
really want to do 

�  Students can relate it to 
themselves i.e. know why 
it would suit them- the dots 
are joined 

�  This  brings motivation and 
the best chance of success 

Is this me? Conventional type 
Enjoys organising, working with 

numbers, detail, complex systems 
 
    
 Likes numbers and  tasks requiring 

accuracy and concentration  
 
Clue: You do well in the subjects 

where there are precise answers, 
and calculations, e.g. accounting, 
maths, computer science 
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�  The motivation and inspiration for what we are doing, our 
values, our aspirations – and these change over time. 

�  Your energy, sense of purpose 
 
�  Your connection to tasks, values and goals experienced 

in a particular role, study or work. 
 
�  It tells us why we are in a particular role, studying a 

particular subject  or doing a particular job. 
              

Motivational Capital 

�  Responsiveness and adaptability  
�  Willingness to learn new skills & participate  
�  Positive approach to learning, gaining qualifications 

which lead to best options 
�  Seeking out challenging and varied work to increase 

skills, broaden workplace understanding 
�  Valuing informal learning 
�  Good workplace attributes, interpersonal skills  

What increases this capital? 

�  This is your knowledge base- technical and academic, 
abilities, and the highly valued skills of today’s 
workplace. 

�  It can be measured by your expertise, qualifications, 
formal and informal knowledge, and skills gathered 
over a lifetime.  

�  It is essential it is maintained and increased with on-
going learning- formal and informal 

                 

Knowledge Capital Career Capital – three components 
 
Knowledge 
Key Words – study, skills, attributes, technical, 

 academic, experience, qualifications, training 
Motivation 
Key words – energy, inspiration, motivation, identity  

  imagination, sense of purpose, vision 
Network       
Key Words – networks, friendships, relationships,      

connections, reputation 
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Build Career Capital now 

At school, students are investing and building 
 
�  future knowledge capital- study, extra-curricular 

activities, community service, Round Square 
�  future network capital- teachers, coaches, friends,    
�  important motivational capital – where is my 

energy now? Favourite subjects and activities? 

          This is a career management skill 

 
�  Ability to foster connections and contacts 
�  Good communication skills, professional skills 
�  Interpersonal warmth, generosity, interest in 

others 
�  Good reputation in your school, tertiary institution 

or workplace- remember the “professional you” 
and the “casual you” concepts 

�  How do you want to be known and remembered? 
Be that person 

 
What increases this network 
capital? 

�  The personal and professional relationships we 
have – our networks, connections, friends, social 
acquaintances, and relationships 

�  It is not just the people we know and the wider 
world of those connections, but who knows us, 
our reputation in the working world and with our 
colleagues, friends, family, neighbours  

            

Network Capital 
�  Exploration of new possibilities 
�  Allowing yourself to imagine, dream 
�  Self-belief – “I could do that” 
�  Open-mindedness, flexibility, a willingness to consider 

other possibilities 
�  Developing goals, a vision of the future, reviewing 

aspirations 
�  Keeping a values match with your choices/work 
�  Self-awareness – knowing what suits you, what your 

strengths are, and taking time to find ‘best fit’ 
organisations 

What increases this capital?  
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Reputation…your personal brand 
 
 Reputation is a key asset in the 21st century- it 

moves with you   
 It makes sense to ensure you are known for your 

attributes-that your reputation accurately portrays 
what you have to offer   

Decide on your reputation and live up to it 
“Retaining any element of privacy in the world of social media 

is fraught with difficulty-..Reputations can be destroyed in 
an instant” NZ Herald 7 March 2015 

Resilience….. 
 
�  The ability to bend and not break, to bounce 

back from disappointments, to live with high 
levels of uncertainty.. to find your security 
from within 

 
�  Positive response to change, optimism 

helps, finding ways around the problem! 

Resilience….. 

�  The way you see yourself and perceive your work 
experiences is not just about your CV- it makes a 
huge difference to your self-belief, which impacts 
on your career confidence, which impacts on your 
career progress, working together in a positive 
cycle…… 

You do best when you can accurately identify your skills 
and attributes, and can articulate what you have to 
offer  

How it works in the future  

Adding to your career capital 
              and skills                   =  employability 

                                                          + 
Awareness of your career capital 
              and skills                = career confidence           

    ____________________
  

                                              =    resilience                                            
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Seven Essential Survival Skills- Dr 
Tony Wagner 

 Creating Innovators: “The Making of Young People Who Will Change The World” 

 

� Critical thinking and problem solving 
� Collaboration across networks and leading by influence 
� Agility and adaptability  
� Initiative and entrepreneurship  
� Effective oral and written communication   
� Accessing and analysing information  
� Curiosity and imagination  
“The world no longer cares how much our students know... What the world 
cares about is what they can do with what they know.“ 
� https://vimeo.com/53913251  

21st Century skills…….. 
�  Advanced communication skills, eg collaboration 
‘teaming and collaboration is the ability of 

specialists to accomplish complex tasks together, 
and use information technology collaboratively’ 

�  Higher level, critical thinking skills for problem 
solving 

�  Writing - concise and accurate summaries 
       From fixed learning to mixed learning 

+ Psychological capital  

Hope  gives you the will-power to attain your goals   
 
Optimism keeps you persistently positive… 
 
Self belief – you are willing to set goals,and you expect 

to achieve them.                             
 
ALL contribute to Resilience – the ability to bounce back 

from setbacks or failure.  
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Strategies for now….. 

�  It’s all about self- 
management. 

�  Putting time and effort 
into decision-making, 
research. 

�  Giving your very best 
shot…. 

�    
Helicopter Parents  

                                                                                                                           

Gen Y…Z- world of digital natives 
Special, sheltered, confident, 
conventional, team-oriented, 
achieving, pressured, 
ambitious 

Employers of Graduates Want… 
Grad Outlook 2013 
1.  Interpersonal & communication skills- written & 

oral 
2.  Drive, commitment, attitude, knowledge of 

industry 
3.  Critical reasoning, analytical & technical skills, 

lateral thinking, problem solving 
4.  Calibre of academic results 
5.  Cultural alignment/values fit 
 
www.graduatecareers.com.au 
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Once in tertiary education ….. 

�  Wrong paper, wrong course 
�  I don’t really know what I’m doing here 
�  Commerce seemed like a good idea 
�  It all sounded so good and such fun 
�  I didn’t really investigate papers- you hear who the good 

lecturers are…….. 
 
�  I didn’t understand how to work out what was best for 

me 
�  I didn’t realise it was all up to me! 

Poor strategies may include 

�  Where my mates are going 
 
�  Worry about it when I get there 
 
�  Text my friends and ask them what they are doing 
 
�  Choose the later papers so I don’t have to get up early 

Failure at university  
 
�  ‘I was told accountancy was the best degree to get future 

work in’ 

�  I really wanted to do marketing but people said it was a soft 
subject……  

    Ben, 2nd year Commerce, on verge of dropping out. 
Capable student, NOT self directed, didn’t know how.  

Poor choices have impact 

�  Tremendous cost in decisions that do not ‘fit’ 
 

�  Financial 
�  Emotional 
�  Self-Esteem 
�  Confidence 

 
�  Drop out rates are high 
 
�  “If I failed another paper, I was just going to give up” 
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Concepts from  

�  Your 21st Century Career 
�  The Career Maze 
www.thecareermaze.com 
 
�  Research and reading 
 
 

Don’t…..Do 
 
� Don’t tell them what to do, do it or write it for them.        

 Help them develop the skills. 
 DO  

� Help and encourage, not hover 
� Scaffold- help edit the essay, work out the cues to 
make that telephone call, have that conversation 
with the teacher, sports coach, or the 
Accommodation Office at Otago University! 
� Support in building skills, confidence, resilience 

 

TIPS for parents… 
�  Allow your child their own dreams and 

aspirations-”possible selves” 
�  They will achieve & succeed best with these 
�  Encourage “being the best they can”-100% effort 
�  Sit “side by side” and help & encourage 
�  Put time into helping them research options-they have 

many more to check out than you did 
�  LMI- what are the job prospects- will they change? 
�  Let them know their strengths and talents - it helps 

them understand their capabilities and make better 
choices 

Good strategies…. 
 
Invest time  
�   research for your best paper/course prospects 
�   ask the experts, not just friends 
�   plan programmes which maintain motivation 
�  review your progress and seek help if needed 
 
Work on your self, time and project management 

skills now 
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2          Parents as Career Educators, 2014

Career Decision Making Model

INFLUENCES

Media influence
Practical Issues 

e.g. location, $$$, 
responsibilities

Friends & Family 
ideas & opinions Interests/Knowledge Labour (Job)  

Market Information

Assess Yourself Opportunity Awareness

• Values
• Strengths
• Skills
• Characteristics/Personal Style
• Needs/Preferences
• Interests/Passions
• Goals/Ambitions/Objectives

• Job requirements – skills, 
knowledge and attributes

• Further study requirements – 
extension of knowledge and skills

• Labour (Job) Market trends

Evaluate Options

• Combine Self Assessment and 
Opportunity Awareness to make 
informed career choices

Find Employment Opportunities

• Look for specific positions and/or
• Be open to where you can use your 

knowledge, skills and attributes

There are a multitude of career choices available to a student. Academic study develops valuable knowledge and 
skills, including the ability to think and communicate effectively, and a proven ability to learn. Take the time to work 
out what career choices are available and what really appeals to you. Making an informed decision contributes to a 
successful and satisfying career path. Career choice is an active process and should be a rewarding experience in its 
own right. Exploring the possibilities involves analysing yourself – what you want and what you have to offer – and 
finding out about different jobs in the labour market. This Model of Career Decision Making provides a framework to 
help discover options.
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 Parents as Career Educators 

What Skills and abilities do  
you need? 

Listening skills: 

Able to listen uncritically and patiently, 
and not rush to solutions

Guiding ability:  

Able to suggest ideas without forcing 
them into one direction

Asking ability: 

Able to ask questions that will help  
your children think about themselves  
(their interests, sports, hobbies and 
academic subjects)

Lateral thinking ability: 

Able to see the links between jobs, 
between skills and jobs, and between 
interests and jobs

Assessment ability: 

Able to assist in assessing the 
information collected, using categories 
such as “really interested”, “it’s OK” and 
“not really my thing”

A ‘sounding board’: 

Able to help your family talk or work 
through various ideas

Encouragement skills: 

Able to support and encourage your 
children to do the necessary research to 
come to a good, informed decision

Some points to remember
We are often limited by our own 
experience. There are hundreds of 
different sorts of jobs that we have 
never heard of, let alone considered. 
Try to cast your child’s net as wide as 
possible to give the greatest choice.

Don’t discourage with comments like: 
“You’re not bright enough to do that” or 
“I thought you hated that subject”. It’s 
amazing what people can achieve when 
they want something, and many people 
are “late career developers”, growing 
into skills as they get older.

Most importantly of all, encourage your 
children in all aspects of their lives – 
school, home, hobbies, sport and part-
time employment. The greatest gift you 
can give them is a belief in themselves.

NO CAREER DECISION IS FINAL OR 
FATAL! It’s OK not to know! A career is a 
journey, not a destination, so let’s enjoy 
the trip!

Helpful Hints
• Ask your child questions that will help 

them to look at themselves. Focus on 
their interests, things they are good 
at, and their personal values about 
work.

• If your child doesn’t know what career 
they want, ask them to define broad 
areas of interest, such as helping 
people, or scientific work. Then 
encourage them to investigate lots 
of options within each field. Pursuing 
work or study in an area of interest is 
vital for maintaining satisfaction and 
getting through tough times.

• Discuss what your child needs or 
wants from their career. Attitudes 
to the need for money, security, or 
self-development vary from person to 
person.

• Try not to impose your ideas, but help 
by using questions that will clarify 
the issues. i.e. “This job doesn’t have 
much physical activity in it, and 
you’ve said that’s important to you. 
How much will that matter?”

• Point your children towards sources 
of information about careers and let 
them follow up. Encourage them to 
see their Careers Advisor and to look 
at websites like  
www.canterbury.ac.nz/careers or 
www.careers.govt.nz. 

Every day, we are reminded of the need in New Zealand for a multi-skilled workforce. Many parents want to help their 
children make the right career and training decisions.
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4          Parents as Career Educators, 2014

• Ask about the Career Education 
programme at school and urge your 
child to take part in work exploration, 
STAR or Gateway programmes or any 
tertiary visits that are available. These 
are a great opportunity to find out 
what a job or training course is  
really like.

• Encourage your child in any activity 
that develops skills. Many of the 
important transferable skills that 
employers look for are developed 
at school through the general 
curriculum. Skills are also gathered 
from part time or holiday jobs and 
from leisure or sporting activities. In 
the workforce, what people can do 
is often more important than the 
knowledge they hold.

• Discuss subject choice with your child 
each year. Which subjects will best 
suit their plans for the future? Do you 
agree with their reasoning? If you 
have concerns, sit down with their 
teacher, careers advisor or other staff, 
and find out what they think. Does 
the school know something  
you don’t?

• Offer understanding and 
support through any periods of 
unemployment. This is a time 
that can eat away at self-esteem. 
Encourage your child to keep 
using and developing their skills in 
whatever activity holds their interest, 
even if you don’t see any immediate 
paid work coming from it.

Questions for parents  
to consider

Have I encouraged work exploration?

• Open days, expos and career evenings 
• Work site visits- using friends, 

relations and other contacts
• Reading and “Informational 

Interviewing” of employers for more 
information about a job or industry

• Talking to friends, neighbours and 
relations about their jobs

• Internet research about opportunities 
and courses

• Holiday, voluntary or part  
time work

Is my child developing work  
related habits?

• Responsible attitudes
• Independence
• Enthusiasm
• Routines
• Social relationships
• Punctuality
• Dress sense
• Honesty
• Is my child learning skills from other 

sources and achieving a balance 
between work and leisure?

• Hobbies
• Clubs
• Social life
• Cultural groups
• Sport
• Reading

Am I aware of these 
common problems in 
career planning?
• Choosing wrong subjects early
• Looking to the one “ ideal job”
• Feeling that planning is pointless
• Poorly developed face to face 

communication skills (too many 
computer games?)

• Influence from friends
• Limiting options too soon based on 

incorrect or incomplete information
• Lack of knowledge of where  

to start
• Too many choices/fear of making 

“wrong choice” so making  
NO decision!

• Pressure from school community  
or parents

• Insecurity and low self-esteem-  
“I could never do that”

• Other emotional problems

Have I used the school contacts?

• Careers advisor
• Guidance counsellor
• Form teacher
• Transitions teacher
• Dean
• Mentor
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What are some good times 
to talk careers with my kids?
There are many opportunities in the 
course of everyday life for you to 
start career conversations with your 
kids. For example, if your child points 
out something that they would like to 
buy when they’re older, you can start 
a conversation with questions like, “I 
wonder what someone has to do to 
afford that?” or “That’s a great ..... what 
do you think the owner does?” 

In the car:

Often the only time to catch up with 
family members is when you’re in the 
car on the way somewhere. This can be 
a great opportunity to have a quick chat 
to your kids about careers and dreams, 
and it can be easier for your child to talk 
to you, as all your attention is not on 
them. Keep the conversation casual and 
indirect.
• “If you could do any job in the world, 

what would it be?”
• “What would you like to do after you

finish school?”

Watching TV:

Some TV programmes will lend 
themselves to career conversations 
more easily than others. For example, 
shows like Border Control, Police Ten 7, 
Shortland Street or New Zealand’s Next 
Top Model can give you the opportunity 
to talk about different types of careers. 
For example:

• Police Ten 7: “Wow, the police have to
deal with some difficult people. I’m
not sure I could do that job. What do
you think?”

• Shortland Street: “I think this show
gives you the wrong idea about what
doctors and nurses actually do. I
think everyone interested in these
jobs should do some real-life work
experience.”

• New Zealand’s Next Top Model: “These
girls spend so much time practising!
They seem willing to give up a lot of
time to get into this career - I’m not
sure I could be bothered, could you?”

Over a meal:

Ease your way into the conversation. 
A lot of children might get defensive. 
Talk about your own experiences or 
observations to start the conversation - 
you don’t have to talk about your child’s 
situation; you can start with yourself or 
someone else.

• “The kid next door is starting an
apprenticeship in carpet laying next
year. I wonder how he came up with
that?”

• “My parents talked me into being a
teacher, but I would rather have tried
landscaping. Hey, I might still do
that!”

• “It can be scary to think you have to
do the same job all your life. I know a
lot of people who managed to do well
after changing careers. Some have
tried several different jobs.”

Playing sport or doing outdoor activities:

You may not want to “spoil” this quality 
time with your children by bringing up 
career or training plans. 

Some possible starters for your 
conversations could be:

• “Wouldn’t it be great to have a job
outdoors? Especially on a day like
today.”

• “Being sporty helps make up for
spending all week behind a desk!”

At subject choice time:

Though you may not feel comfortable 
about helping your child with making 
subject choices, this is a good time to 
talk over their hopes for the future. 

You don’t have to make the decision for 
them, but ask open-ended questions 
like:

• “What subjects do you like doing?
Why?”

• “What types of jobs can your favourite
subject lead to?”

• “What’s your dream job? What sorts
of subjects would you need to do
that?”

• “It’s OK that you haven’t decided
what to do after school yet. Maybe
you should keep your subject choices
broad, to give you more options later.”

When your child has friends over:

Starting a career conversation with your 
child and their friends can take a lot of 
pressure out of the situation. You can 
start out by asking your child’s friends 
about their ideas for the future. Your 
child can listen and you can express 
your ideas to their friends without 
sounding patronising. 

It will also help prevent your child from 
feeling like they’re being pressed into a 
corner. 

Remember to ask your questions 
casually, and if the conversation doesn’t 
go where you want it to, stop and try 
another time. 

Possible questions you could ask your 
child’s friends:

• “What are your favourite subjects?
Why?”

• “What are your plans after you’re done
with school?”

• “Have you guys done any work
experience before? What did you think
about it?/Do you reckon it’s a good
way to see if you’d like a job?”

Adapted with permission from the University of 
Canterbury Careers, Internships and Employment Centre
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Formula For Good Career Decisions
(from	Heather	Carpenter	PhD	The	Career	Maze)

good career decision making

OPPORTUNITY AWARENESS

What is available in the world 
of work, occupations and 
industries of interest, training and 
educational programmes, what  
I	need	to	find	out	about.

Develop Multiple options 
Research 
Evaluate

SELF-AWARENESS

My skills and interests, where 
I achieve best and what 
motivates me.

+ Attributes 
+ Skills 
+ Values

= Career Identity

CAREER 
DECISIONS

6

KING’S COLLEGE | YEAR 13 | CAREER MANAGEMENT | 2015 21



YOUR
CAREER
COMPASS

Interests  
+ Attributes  

+ Values

= Career Compass

7
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CAREER 
IDENTITY

What is your career identity?
A simple way to begin thinking about your career identity is to try an exercise which uses self-assessment 
as a means of discovery.

Try it now!

Read the descriptions on page 11 carefully – the areas described represent the six types of career 
orientation developed by John Holland. As you read through them, rate yourself High, Medium or Low  
on your attraction to each area.

THEN

Ask yourself, to what extent does this describe me? How much do I relate to these interests, 
characteristics and values?

Write the three groups which you have rated highest on your attraction to each area.

1. ______________________ TYPE  

2. ______________________ TYPE  

3. ______________________ TYPE  

These three words make up your self-assessed work themes. Remember that this is only an 
approximation because it is self-assessed and not tested, but it is enough to get you thinking. Consider 
also how you are a combination of these themes, characteristics and values as careers are usually a mix of 
the themes.
“Adapted 2010. Reproduced by special permission of the Publisher, Psychological Assessment Resources, Inc., 16204 North 
Florida	Avenue,	Lutz,	FL33549,	from	Making	Vocational	Choices,	Third	Edition,	Copyright	1973,	1985,	1992,	1997	by	Psychological	
Assessment Resources, Inc. All Rights Reserved.”
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TYPE INTERESTS AND CHARACTERISTICS VALUES JOB H/M/L

REALISTIC Likes the outdoors, physical activities, working with tools or 
operating equipment, sport & athletics.
Enjoys	nature,	manual,	mechanical	and	practical	tasks	using	
machines, tools and equipment.
Enjoys	making	things,	repairing.
Learn best by experience.

Practicality
Physicality
Common sense
Outdoors
Tradition

Lab technologist
Engineer
Horticulturist
Mechanic
Sports Coach, 
Builder

INVESTIGATIVE Interested in knowledge, research, labwork,
abstract problem solving, science related themes.
Accurate, curious, logical, precise, analytical, mathematical ability.
Enjoys	research,	ideas,	theories,	analysing	and	solving	difficult	
problems and discovery.
Learns by reading, study or investigation.

Independence
Knowledge
Curiosity
Learning
Creative and
Original in ideas
Precise

Engineer
Biologist
Chemist
Computer analyst
Medical doctor
Geologist
Mathematician

ARTISTIC Interested in the arts, creative processes, self-expression, 
communication, culture.
Creative, independent, imaginative, often unconventional, 
sensitive.
Enjoys	music,	performance,	art,	design,	writing.

Beauty
Originality
Creativity
Independence
Artistic
Self-Expression

Dramatist
Artist
Journalist
Web designer
Architect

SOCIAL Interested in people, teamwork, human welfare, community 
service.
Friendly, helpful, verbal ability, people skills, counselling.
Enjoys	teaching,	explaining,	helping,	listening,	showing	
understanding and solving human problems.

Co-operation
Trustworthy
Friendly
Generosity
Interaction
Helpful

Guidance 
Counsellor
Psychologist
Sports director
Events manager

ENTERPRISING Interested in business, politics, leadership, management, 
entrepreneurship & sales
Ambitious,	confident,	enthusiastic,	often	dominant	and	self-
confident.
Enjoys	influencing,	persuading,	managing,	leading,	motivating,	
marketing, directing others. Verbal ability.

Status and power, 
influence
Risk-taking
Energetic
Competition
Ambitious

Marketing
Politics
Industrial Relations 
Management
Law

CONVENTIONAL Interested	in	data,	finance,	administration,	organisation,	money	
and status, doesn’t usually seek leadership.
Accurate, orderly, precise, stable, well-controlled.
Enjoys	procedures,	organising,	setting	up	systems,	working	with	
numbers, developing computer applications, data and structures.

Accuracy
Stability
Order
Efficiency
Systematic

Accountant
Tax Consultant
Mathematician
Computer Analyst
Financial	Officer

TO WHAT EXTENT 
DOES THIS DESCRIBE 
ME? HOW MUCH 
DO I RELATE TO 
THESE INTERESTS, 
CHARACTERISTICS 
AND VALUES?

11
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Career Capital and the Australian Graduate Outlook 
2013 Report

THE 2013 GRADUATE COUNCIL SURVEY OF EMPLOYERS OF GRADUATES REVEALED 
www.graduatecareers.com.au

 • For	the	fifth	consecutive	year,	interpersonal	and	communication	written	and	oral	skills	emerged	as	the	
most important selection criterion used in recruiting graduates. The second was passion/knowledge, 
with critical reasoning and work experience third and fourth.

 • Poor	attitude/lack	of	work	ethic/approach	to	work	was	considered	by	the	majority	of	employers	to	
be the least desirable characteristic in a graduate, followed by lack of interpersonal and 
communication skills.

 • A graduate’s employment history has again topped the list of criteria that employers consider to be 
the most important in a graduate’s curriculum vitae, followed by academic results.

WHAT DOES THIS MEAN FOR YOU?

 • Hard work in your academic studies and participation in a wide range of co-curricular activities helps 
develop these skills, and can also be used to demonstrate your motivation, enthusiasm and initiative.

 • Part-time, casual and holiday work and community service and volunteering, builds your employment 
history and skills

MY KEY 21ST CENTURY ASSET IS:

 • My reputation: who do I want to be known as?
 • How do I wish to be remembered?
 • What is my social media reputation? Is my online presence clean?

12
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Grad Outlook 2013
SUMMARY OF EMPLOYERS’ PERSPECTIVES
http://www.graduatecareer.com.au/research/surveys/graduateoutlooksurvey/

KEY SELECTION CRITERIA

Employers were asked to nominate which three selection criteria, aside from very 
good grades, they considered to be most important when evaluating applicants. These 
findings	are	presented	below,	ranked	from	most	to	least	nominated.

MOST IMPORTANT SELECTION CRITERIA WHEN RECRUITING GRADUATES,  
2009-12	(RANK)

SELECTION CRITERIA 2010 2011 2012 2013

Interpersonal	and	communication	skills	(written	and	oral) 1 1 1 1

Passion/knowledge of industry/Drive/Commitment/
Attitude

2 2 2 2

Critical reasoning and analytical skills/Problem solving/
Lateral thinking/Technical Skills

3 3 3 3

Calibre of academic results 4 4 4 4

Cultural	alignment/values	fit 5 6 5 6

Work experience 6 5 6 5

Emotional	intelligence	(inc.	self-awareness,	strength	of	
character,	confidence,	motivation)

8 8 7 7

Teamwork skills 7 7 8 8

Activities	(inc.	intra	and	extra	curricular) 10 10 9 9

Leadership skills 9 9 10 10

‘Interpersonal and communication skills’ was the most frequently nominated selection 
criterion	in	2013,	which	is	consistent	with	the	findings	from	previous	years	of	this	
survey. Numerous other studies have reached similar conclusions regarding the 
importance	of	‘interpersonal	and	communication	skills	to	students’	careers	(eg.	
Johnson & Johnson, 1995; VUW,2006). It is also noteworthy that the top four selection 
criteria remain unchanged over the past four years.

When the rankings of these key selection criteria are examined by employer 
sector, ‘interpersonal and communication skills’ remained the single most frequently 
nominated selection criterion for all of the industry groups .

13

KING’S COLLEGE | YEAR 13 | CAREER MANAGEMENT | 201526



Career	  Essentials	  

Grit	   perseverance,	  tenacity,	  stickability,	  hard	  work,	  finish	  what	  you	  start	  

Zest	   energy,	  enthusiasm	  

Self-‐control	   will-‐power,	  discipline,	  ability	  to	  curb	  impulsive	  behaviour	  

Social	  intelligence	   ability	  to	  form	  and	  maintain	  relationships	  and	  pick	  up	  the	  subtle	  signals	  from	  
People	  about	  underlying	  emotions	  –	  intuitive	  skills	  

Gratitude	   grateful	  for,	  being	  thankful	  for	  what	  you	  have	  

Optimism	   positive	  beliefs	  about	  the	  future,	  believe	  that	  something	  is	  possible	  

Curiosity	   interest	  in	  the	  wider	  world	  around	  you	  

Career Management Behaviours 
Behaviour Description 1= low 

 5= high 

COLLABORATIVE develop positive, cooperative & collaborative relations & networks  with others 

PROACTIVE scan the environment, look ahead, explore trends & ideas and position myself for change 

ADAPTABLE have a wide, clear understanding about my skills and their transferability to work beyond rugby 

SELF 
KNOWLEDGE 

good understanding of self, capabilities, strengths, gaps,  interests and what I want in the 
future 

OPEN TO NEW 
LEARNING 

curious and open to involvement and investment in learning 

RESILIENT ability to bounce back from setbacks and failures, 

HOPE the desire & will power to attain goals, ability to plan and strive for what I want and belief that I 
can do it 

SELF BELIEF self-sufficient and confident, open to challenges, willing to set goals & expect to achieve them 
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Why Generation Y Yuppies Are 
Unhappy 
Tim Urban waitbutwhy.com 

Posted: 09/15/2013 12:05 pm EDT Updated: 11/15/2013 5:12 am EST 
Say hi to Lucy. 

Lucy is part of Generation Y, the generation born between the late 1970s and the mid 1990s. 
She's also part of a yuppie culture that makes up a large portion of Gen Y.  

I have a term for yuppies in the Gen Y age group -- I call them Gen Y Protagonists & Special 
Yuppies, or GYPSYs. A GYPSY is a unique brand of yuppie, one who thinks they are the 
main character of a very special story. 

So Lucy's enjoying her GYPSY life, and she's very pleased to be Lucy. Only issue is this one 
thing: 

Lucy's kind of unhappy. 

To get to the bottom of why, we need to define what makes someone happy or unhappy in the 
first place. It comes down to a simple formula: 
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It's pretty straightforward -- when the reality of someone's life is better than they had 
expected, they're happy. When reality turns out to be worse than the expectations, they're 
unhappy.  

To provide some context, let's start by bringing Lucy's parents into the discussion: 

 

Lucy's parents were born in the '50s -- they're Baby Boomers. They were raised by Lucy's 
grandparents, members of the G.I. Generation, or "the Greatest Generation," who grew up 
during the Great Depression and fought in World War II, and were most definitely not 
GYPSYs. 

 

Lucy's Depression Era grandparents were obsessed with economic security and raised her 
parents to build practical, secure careers. They wanted her parents' careers to have greener 
grass than their own, and Lucy's parents were brought up to envision a prosperous and stable 
career for themselves. Something like this: 

 

They were taught that there was nothing stopping them from getting to that lush, green lawn 
of a career, but that they'd need to put in years of hard work to make it happen.  
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After graduating from being insufferable hippies, Lucy's parents embarked on their careers. 
As the '70s, '80s, and '90s rolled along, the world entered a time of unprecedented economic 
prosperity. Lucy's parents did even better than they expected to. This left them feeling 
gratified and optimistic. 

 

With a smoother, more positive life experience than that of their own parents, Lucy's parents 
raised Lucy with a sense of optimism and unbounded possibility. And they weren't alone. 
Baby Boomers all around the country and world told their Gen Y kids that they could be 
whatever they wanted to be, instilling the special protagonist identity deep within their 
psyches. 

This left GYPSYs feeling tremendously hopeful about their careers, to the point where their 
parents' goals of a green lawn of secure prosperity didn't really do it for them. A GYPSY-
worthy lawn has flowers. 
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This leads to our first fact about GYPSYs: 

GYPSYs Are Wildly Ambitious 

 

The GYPSY needs a lot more from a career than a nice green lawn of prosperity and security. 
The fact is, a green lawn isn't quite exceptional or unique enough for a GYPSY. Where the 
Baby Boomers wanted to live The American Dream, GYPSYs want to live Their Own 
Personal Dream.  

Cal Newport points out that "follow your passion" is a catchphrase that has only gotten going 
in the last 20 years, according to Google's Ngram viewer, a tool that shows how prominently 
a given phrase appears in English print over any period of time. The same Ngram viewer 
shows that the phrase "a secure career" has gone out of style, just as the phrase "a fulfilling 
career" has gotten hot. 
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To be clear, GYPSYs want economic prosperity just like their parents did -- they just also 
want to be fulfilled by their career in a way their parents didn't think about as much.  

But something else is happening too. While the career goals of Gen Y as a whole have 
become much more particular and ambitious, Lucy has been given a second message 
throughout her childhood as well: 

 

This would probably be a good time to bring in our second fact about GYPSYs: 
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GYPSYs Are Delusional 

"Sure," Lucy has been taught, "everyone will go and get themselves some fulfilling career, 
but I am unusually wonderful and as such, my career and life path will stand out amongst the 
crowd." So on top of the generation as a whole having the bold goal of a flowery career lawn, 
each individual GYPSY thinks that he or she is destined for something even better -- 

A shiny unicorn on top of the flowery lawn.  

 

So why is this delusional? Because this is what all GYPSYs think, which defies the definition 
of special: 

spe-cial | 'speSHel | 
adjective 
better, greater, or otherwise different from what is usual. 

According to this definition, most people are not special -- otherwise "special" wouldn't mean 
anything. 

Even right now, the GYPSYs reading this are thinking, "Good point... but I actually am one 
of the few special ones" -- and this is the problem. 

A second GYPSY delusion comes into play once the GYPSY enters the job market. While 
Lucy's parents' expectation was that many years of hard work would eventually lead to a 
great career, Lucy considers a great career an obvious given for someone as exceptional as 
she, and for her it's just a matter of time and choosing which way to go. Her pre-workforce 
expectations look something like this: 
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Unfortunately, the funny thing about the world is that it turns out to not be that easy of a 
place, and the weird thing about careers is that they're actually quite hard. Great careers take 
years of blood, sweat and tears to build -- even the ones with no flowers or unicorns on them 
-- and even the most successful people are rarely doing anything that great in their early or 
mid-20s.  

But GYPSYs aren't about to just accept that.  

Paul Harvey, a University of New Hampshire professor and GYPSY expert, has researched 
this, finding that Gen Y has "unrealistic expectations and a strong resistance toward accepting 
negative feedback," and "an inflated view of oneself." He says that "a great source of 
frustration for people with a strong sense of entitlement is unmet expectations. They often 
feel entitled to a level of respect and rewards that aren't in line with their actual ability and 
effort levels, and so they might not get the level of respect and rewards they are expecting." 

For those hiring members of Gen Y, Harvey suggests asking the interview question, "Do you 
feel you are generally superior to your coworkers/classmates/etc., and if so, why?" He says 
that "if the candidate answers yes to the first part but struggles with the 'why,' there may be 
an entitlement issue. This is because entitlement perceptions are often based on an unfounded 
sense of superiority and deservingness. They've been led to believe, perhaps through 
overzealous self-esteem building exercises in their youth, that they are somehow special but 
often lack any real justification for this belief." 

And since the real world has the nerve to consider merit a factor, a few years out of college 
Lucy finds herself here: 
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Lucy's extreme ambition, coupled with the arrogance that comes along with being a bit 
deluded about one's own self-worth, has left her with huge expectations for even the early 
years out of college. And her reality pales in comparison to those expectations, leaving her 
"reality - expectations" happy score coming out at a negative. 

And it gets even worse. On top of all this, GYPSYs have an extra problem that applies to 
their whole generation: 

GYPSYs Are Taunted 

Sure, some people from Lucy's parents' high school or college classes ended up more 
successful than her parents did. And while they may have heard about some of it from time to 
time through the grapevine, for the most part they didn't really know what was going on in 
too many other peoples' careers. 

Lucy, on the other hand, finds herself constantly taunted by a modern phenomenon: 
Facebook Image Crafting. 

Social media creates a world for Lucy where A) what everyone else is doing is very out in the 
open, B) most people present an inflated version of their own existence, and C) the people 
who chime in the most about their careers are usually those whose careers (or relationships) 
are going the best, while struggling people tend not to broadcast their situation. This leaves 
Lucy feeling, incorrectly, like everyone else is doing really well, only adding to her misery: 
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So that's why Lucy is unhappy, or at the least, feeling a bit frustrated and inadequate. In fact, 
she's probably started off her career perfectly well, but to her, it feels very disappointing.  

Here's my advice for Lucy: 

1) Stay wildly ambitious. The current world is bubbling with opportunity for an ambitious 
person to find flowery, fulfilling success. The specific direction may be unclear, but it'll work 
itself out -- just dive in somewhere. 

2) Stop thinking that you're special. The fact is, right now, you're not special. You're 
another completely inexperienced young person who doesn't have all that much to offer yet. 
You can become special by working really hard for a long time.  

3) Ignore everyone else. Other people's grass seeming greener is no new concept, but in 
today's image crafting world, other people's grass looks like a glorious meadow. The truth is 
that everyone else is just as indecisive, self-doubting, and frustrated as you are, and if you 
just do your thing, you'll never have any reason to envy others. 
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Generation Z: The new millennial 
 

http://teammates.org/postsecondary/files/2011/07/Generation-Z-iY-Characteristics.pdf 

Generation Z (also known as Generation M for multitasking, Generation C for Connected Generation, the Net 
Generation or the iGeneration) is a common name in the US and other Western nations for the group of people 
born roughly from the second half of the 1990s through to the late 2000s or early 2010’s, a span of 15-20 years 
in the very late 20th and very early 21st centuries. This generation is currently growing up in the 2010’s 
decade, as children and younger teens, which some citations show that the oldest members are entering 
adulthood as of 2012. 

These 9-21 year olds are just starting to define themselves. It's the most diverse generation the world has ever 
seen comfortable within the global context and the challenges of working across boundaries. They are "digital 
natives" who have grown up deeply immersed in the web of technology and inter-connectivity. They are 
motivated to serve, particularly through volunteerism, but appear to be following Generation Y's trend of 
political disengagement. They are also facing one of the toughest economies we've experienced since the 
"Greatest Generation" of the Great Depression era, encouraging them to think about alternative career 
pathways as they struggle with the debt earlier generations have saddled them with. 

Characteristics About Generation Z Students 

Members of Generation Z are today’s middle school, high school and college students, and they are 
transforming the demographics of higher education enrollment in the United States. They are the most 
ethnically and racially diverse college group in history (Coomes & DeBard, 2004; Terry, Dukes, Valdez, & 
Wilson, 2005). The 2000 Census found that just over 31% of Generation Z are from minority racial and ethnic 
backgrounds, and this percentage is growing. Nearly three quarters of all current undergraduates are defined as 
“nontraditional” by the National Center for Education Statistics (NCES), which means they have at least one of 
the following characteristics:“(1) delayed enrollment, (2) attend part-time, (3) work full time, (4) are financially 
independent,(5) have dependents, (6) are single parents, or (7) lack a high school diploma”(Oblinger, 2003, 
p.38). 

Generation Z Seven Core Personality Traits 

Neil Howe and William Strauss, best known for their book Millennials Rising: The Next Great Generation 
(2000), identified the following seven core personality traits of the Net Generation’s peer personality. 

1) Special: The first members of the Millennial generation were born in the early 1980s as children of the 
subset of Boomer parents labeled “yuppies.” Boomer dads started out by involving themselves in the childbirth 
process; they attended childbirth courses and were present at the births of their children. With the end of the 
Cold War, the national political focus was shifted to enhancing the development of children through educational 
systems. Enrichment programs such as Head Start became popular during this time. 

Members of the Millennial Generation internalized a sense of specialness in part from their experience of 
dominating the national dialogue. They also believe they will be the generation that will help Americans realize 
better futures through their civic-mindedness and leadership, qualities absent in the Gen Xers, who are distrustful 
of and apathetic toward civic and political service (Strauss & Howe, 2006). The large size of the Millennial 
Generation has made it an important object of attention—whether from their Boomer parents telling them they 
are special or from companies trying to sell them products (DeBard, 2004; Howe & Strauss, 2003). The role of 
Millennial students’ parents in their lives, including their college experience, is striking (DeBard, 2004; Howe & 
Strauss, 2003). One of the biggest shifts for college campuses has been in the relationships between students and 
their parents; Boomer parents are extremely involved in their children’s lives and directly involved with their 
children’s colleges. Everything that happens to Millennial Generation students is considered 37



vital to their parents’ sense of purpose, and their parents advocate for them throughout college and beyond 
(DeBard, 2004; Howe & Strauss, 2003; Keppler, Mullendore, & Carey, 2005). 

2) Sheltered: Parents and authority figures have sheltered this generation from harm. These efforts have ranged 
from the innocuous “Baby on Board” signs to the serious school safety changes made in the post-Columbine era 
(DeBard, 2004; Howe & Strauss, 2003). Millennial generation parents are concerned about their children’s safety 
and lobby for measures such as v-chips for television sets, metal detectors and security guards in schools, and spy 
cameras to monitor their babysitters. Younger students from the Millennial Generation are comfortable with 
significant parental involvement in their safety, which is the opposite of the Gen Xers’ experience. 

The Millennial Generation has been encouraged to follow the rules in school and throughout their 
development. These students expect to be suspended from school if they possess toy guns or butter knives. 
They trust that their parents and authority figures will apply rules fairly (DeBard, 2004; Howe & Strauss, 2003; 
Strauss & Howe, 2006). Members of the Millennial Generation have spent their childhoods in structured, 
organized activities rather than in unstructured play (DeBard, 2004; Howe & Strauss, 2003). In fact, the focus 
on structured activities has become so rigorous that the American Academy of Pediatrics (2006) recently 
encouraged parents to allow their children to spend time in free play and engage in unstructured activities for 
the benefit of their development. 

3) Confident: Members of the Millennial Generation exude optimism and expect to hear good news (DeBard, 
2004; Lancaster & Stillman, 2002). Millennial generation teenagers believe that they (and their children) will 
be able to achieve the American Dream. They believe it is easier to be a kid today than in their parents’ time. 
They say they are optimistic about their chances of obtaining good jobs, and many believe they will be more 
financially successful than their parents (Strauss & Howe, 2006). 

The Millennial generation trusts authority figures, who have given them rewards such as trophies for 
participating in activities as children and scholarships for passing achievement tests in high school (DeBard, 
2004; Howe & Strauss, 2000; 2003). They are good negotiators in determining acceptable levels of behavior 
with parents, teachers, and employers (DeBard, 2004; Zemke, Raines, & Filipczak, 2000). Millennial 
generation students are motivated to make an effort to meet the expectations of others, and they expect 
beneficial outcomes (DeBard, 2004; Zemke, Raines, & Filipczak, 2000). 

4) Conventional: The Boomer parents of the Millennial generation rebelled against the conventional attitudes 
of their own parents. Members of the Millennial generation have a stronger connection to their parents and 
have returned to more conventional values. Strauss and Howe (2006) report that Millennial generation 
teenagers and young adults are more likely than any generation in history to share their parents’ values. DeBard 
(2004) says that members of the Millennial generation have learned to go along to get along, and they prefer 
not to take risks or be out of compliance with social rules. The Boomers defined social rules for the Millennial 
generation and they have had the power and resources to support those who followed these rules. Codes of 
conduct, proper dress, and high-stakes proficiency testing are typical experiences of members of the Net 
Generation (DeBard, 2004). 

5) Team-oriented: In contrast to the disconnectedness of Generation X, the millennial generation members are 
more connected to each other than any previous generation. Millennial students like to congregate, whether in 
person, on cell phones, or on the Internet (DeBard, 2004). They seek out technology that helps them stay 
connected, such as instant messaging and social networking Web sites like Facebook. Teachers have 
capitalized on the idea of students influencing each other in positive ways by having them work in groups and 
on academic teams. Academic teamwork is so common that Millennial generation students prefer to work in 
teams on academic projects because they feel less individual pressure (DeBard, 2004). 

Throughout their childhoods, Millennial generation children participated in activities such as team sports and 
youth programs (Howe & Strauss, 2000; 2003; Strauss & Howe, 2006; Terry, Dukes, Valdez, & Wilson, 2005). 
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They like to cooperate with others and want to be perceived by authority figures as willing to work in groups 
(DeBard, 2004). At the same time, millennial generation students are uncomfortable with controversy and look 
to authority figures to protect them in periods of conflict (Lancaster & Stillman, 2002; see also DeBard, 2004). 

6) Achieving: The Millennial generation is the highest-achieving generation in 
history (DeBard, 2004). Average SAT scores have increased 18 points from 1995–2005 and high school 
students report having definitive long-term plans that include specific college choices and career directions 
(College Board, 2006). On the one hand, these students are serious about preparing for their careers; on the 
other hand, they report liking school less than previous generations did. Millennial generation students are 
scoring much better in math and science, and are following career paths along those lines (Strauss & 
Howe, 2006). 

In addition to the real achievements of these students, grade inflation has increased dramatically in the past 30 
years, according to data from the Cooperative Institute Research Project (CIRP; Astin, Oseguera, Sax, & Korn, 
2002). For instance, in the late 1960s, 20.7% of students reported earning grades of C+ or below in high school 
while only 17.7% of students reported earning grades of A- or higher. Since the late 60s, there has been a steady 
shift in the balance to where grades of A- or higher drastically outnumber grades of C+ or less. In 2003, 46.6% 
of students reported A grades while only 5.1% reported C grades! One of the two periods that saw the most 
drastic change in grade inflation was the time between 1986 and 2003, during the time the Millennial generation 
have attended high school (Sax, Astin, Lindholm, Korn, Saens, & Mahoney, 2004). High school grade inflation 
has caused Millennial generation students to believe they will do better in college than those from other 
generations. Indeed, the percentage of entering first-year students who expected to earn a “B” in college has 
jumped from 26.7% in the 1960s to 57.5% in 2001 (Astin, Oseguera, Sax, & Korn, 2002). 

7) Pressured: In addition to having an achievement focus, members of the Millennial generation feel pressure 
to perform (DeBard, 2004). They believe that their long-term success hinges on the choices they make today; to 
them, success comes from a combination of planning and effort. In this sense, Millennial generation students 
feel a lot of pressure to do well on their exams and in other forms of evaluation (Strauss & Howe, 2006). High 
school students are aware that getting into college requires more than just good grades, so they fill their 
schedules with extracurricular activities. Stress and anxiety are common traits of Millennial generation college 
students (Terry, Dukes, Valdez, & Wilson, 2005). The percentage of college students who reported depression 
and anxiety in “the last school year” on the American College Health Association (ACHA) National College 
Health Assessment survey increased steadily from 2000 to 2005 (American College Health Association, 2006). 
In 2000, 16% of students reported experiencing depression in the previous school year and 7% reported 
experiencing anxiety while in 2005, the figures were 21% and 14%, respectively. DeBard (2004) believes this 
anxiety is due to the fact that the Boomers push their Millennial generation children to succeed to show how 
good their parenting skills are and for their own sense of accomplishment. 

Another possible reason for the increase in mental health issues is that Millennial generation college students 
feel pressured by their parents and by themselves to succeed. Millennial generation students are much different 
from their counterparts in previous generations. Their arrival on college campuses signals a return to more 
conventional values reminiscent of the Silent Generation era. Also, these students’ connections to each other 
and the world via technology are unique. The world in which they have developed has cherished them as 
America’s next great generation and has provided them with technological tools unlike any ever seen. Their 
comfort with these technologies will continue to shape their own and future generations. 
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Facts About Generation Z Students 

Today, we live in a postponed generation. They push the button on responsibility. While they are good at 
multitasking, they may find it harder to have old-fashioned, face-to-face conversations. With each new 
generation,..... 

1. Time becomes more valuable 
2. Expectations of convenience matter 
3. The demand of work meaning intensifies 
4. The hunger of options grows 
5. The sense of entitlement increases 
6. The need for speed & space goes up 

Other Facts About Generation Z Students 

n A Generation about “Me” 
n An “unreal” reality 
n “Don’t talk, just text me” 

o “Lol” 
o “Omg” 

n Instant minded 
n Impatient 
n Independent/Freedom 
n Ambitious 
n “Digital natives” 
n Multi-taskers 
n Smarter and more business savvy 

o Want to do things on their own 
o 60.2% want to become an authority in their field 
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The Future of Social: What Jobs Will Generation Z Have? 
15 
It goes without saying that the children of today will affect the future of tomorrow. But how will 
they differ from previous generations and what will they bring to the table? 

These kids are ‘Generation Z’ (born after 1995) they have been brought up in an era driven by 
technological advancement. Many of them would never have seen a cassette, they’d snigger at a 
game of offline scrabble and wouldn’t believe that people once had to rush home to receive a 
phone call. 

With instant access to the internet, the world is at their fingertips. 

This is the generation of ‘digital natives’. They were born into a world where new technology is 
readily available and they are already fluent in the language of digital. 

 
With the world constantly advancing they are the ones setting new trends and already deciding 
the future. 

 
 

http://www.brandwatch.com/2013/10/generation-z-the-future-of-careers-infographic/ 
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The Career Path of Generation Z 
  

As we stated earlier this week, social will play a major part in their lives whether it be in 
education, home and work. 

The world will be even more connected, leading to a greater advancement in global 
communication and E-commerce. 

The next generation are going to be a smart bunch. They do not need to rely on teachers or 
parents to inform them but instead use social media and the internet to answer all their queries. 

This will reflect well on their education with many of them excelling more easily than previous 
generations. 

In this infographic by Wagepoint they explore the future of the workplace while reflectively 
discussing stats from the past and present. Some interesting statistics include: 

• 65% of children entering school today will work in jobs that do not currently exist. 

• The top 10 in demand jobs of 2010 were not around in 2004. 

• A couple of popular digital jobs including app developer, social media manager and a user 
experience designer did not exist in the early 2000’s 

The infographic also predicts the careers of Generation Z. 

Most of the jobs revolve around the concept of improving and maintaining the environment that 
we will be living in. 

Vertical farmers will grow crops that rise upwards leaving greater space on the ground and a 
climate controller will not predict the weather conditions but manage them. 

 
The concept of health will be an important one as the infographic predicts emerging careers in 
this sector. 

A nano-medic will create small implants for monitoring and self-medication while a memory 
augmentation surgeon will help to preserve and improve the memory of the aging population. 

Of course, all of these are only predictions, we cannot be certain on what the future holds! 

But, what we can conclude from this is that the careers of Generation Z will be even more 
focused on technology than that of the current workforce. 
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Career trending: Where the jobs will be 
through 2020 and beyond 
Peter Harris| Jan 9, 2014 10:59 am  

After researching job market shifts for the Thinkopolis labour report, we’ve taken a closer 
look at how to choose education and training for the job market of the next decade.  

When planning for the future, it’s better to look at long term labour market trends, rather than 
currently ‘hot jobs’.  

For example, right now, Social Media Experts are in high demand. That’s because the 
technology is new, and organizations are learning how best to use it to communicate with 
consumers. By the time the children of today enter the workforce, these tools will be 
ubiquitous – and a generation that grew up using them will all be adept – making ‘experts’ no 
longer necessary. (See: Ten disappearing jobs.)  

One thing is clear, if a job can easily be automated, replaced by technology, then it probably 
will be. This is why we’re seeing the decline or disappearance of jobs such as toll booth 
operators and retail cashiers. Just last month, Amazon.com announced plans to start 
delivering packages with automated drones. This was followed by Canada Post announcing 
an end to door-to-door mail delivery service. This will only add to the trend that we’re 
already seeing in the decline of postal worker and courier jobs.  

One of the things we’re seeing is the decline is unskilled work – or work that requires only 
one highly-specialized skill. People are being asked to perform a wider variety of complex 
tasks now. Communications skills, tech savvy, and constant learning will be increasingly 
required for jobs in all fields.  

Technology 

On the bright side of jobs being replaced by technology is that this means a boost in 
technology-related career options. Every new form of automation or robotics requires 
engineers and technicians to develop and maintain. 

The move from desktops and laptop to smart phones and tablets has created a current 
high demand for application developers and designers. So while we can’t predict 
exactly where technology will be at in 2020, but we can advise people to keep up with 
the latest trends and tools of their time. Everyone will have to be more ‘tech savvy.’ 
Workers will need to evolve their skills as technology also evolves. 

These same disruptive trends that phase out some jobs will lead to the creation of new 
ones.  

Healthcare  

The aging population will continue to require more workers in a wide range of 
medical professions. Doctors, obviously, will be in demand, but also Nurses, 
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Healthcare Managers and Technicians, Pharmacists, Care-givers and Elder-care 
Coordinators.  

A mixture of healthcare and technology education would be a powerful combination. 
Biomedical engineering is expected to be one of the hottest fields over the coming 
decade. 

Alternately, learning both healthcare and business management skills could also lead 
to numerous career paths in hospitals, clinics, private care institutions and public 
health departments.  

Business and Finance 

Businesses will continue to seek new ways attract customers and understand market 
trends. Data analysts, and market researchers will continue to be hot career paths for 
the foreseeable future. 

Skilled sales people are always in demand. When making financial decisions, many 
people still like to talk to a human being and shake someone’s hand. That can’t be 
automated. For that same reason, financial advisors and financial services jobs will 
continue to be secure options.  

Evergreen professions 

There are also those career-paths that are always in demand and do not fluctuate as 
much with the times. These include jobs such as Teachers, Lawyers, Engineers, 
Dentists and Accountants.  

The skilled trades are also stable jobs that will always be needed. And not enough 
young people consider these options, which has led to an ongoing shortage of trades 
workers. This means numerous opportunities and higher wages for many skilled 
trades. The demand for Electricians, Welders, Carpenters, Construction workers and 
other trades people will be a constant.  

If young people want to create a powerful career path, one where they have the option to be 
their own boss, they can’t go wrong with an education that includes technology, and business 
management or marketing – along with obtaining an expertise at one of the skilled trades.  

This kind of cross-disciplinary education is going to be the key to future success. An engineer 
with technical wizardry may be a genius at what they do, but an engineer with solid technical 
abilities as well as advanced communications skills is a rock star.  

Critical thinking and problem solving skills also cannot be automated. The best paid and most 
secure jobs will go to people with solid analytic and interactive abilities.  

Peter Harris 
- Peter Harris on Twitter  

http://www.workopolis.com/content/advice/article/career-‐trending-‐where-‐the-‐jobs-‐will-‐be-‐
through-‐2020-‐and-‐beyond/ 
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Jobs on the line in the new robot age 

 
Multi-skilled robots will do most of us — even butchers — out of a job, writes Cahal Milmo  
 

In food factories they will trim your sirloins and truss chickens. Assembling electric car batteries will also be 
firmly within their capabilities. And in Japan, in the not too-distant future, they will be serving bank customers, 
checking-in hotel guests and delivering laundry. 

Ever since they took centre-stage in Fritz Lang's dystopian masterpiece Metropolis 88 years ago, robots have 
been predicted to replace their creators as more efficient and diligent exponents of human activity. 

Now, it seems, fiction is finally becoming reality. Cheaper and better robots will replace human labour in 
factories at a far quicker pace over the next decade, cutting labour costs by an average of 16 per cent by 2025 in 
most advanced nations. 

Robots - ranging from giant welding machines in car plants to 3D printers - are now used in only 10 per cent of 
the manufacturing jobs that they could perform. 

Within a decade that figure will rise to 25 per cent, says the Boston Consulting Group (BCG). 

Much of this growth will be led by South Korea, Germany, Japan and the United States. 

The list of tasks expected to be wrested out of human hands is long. 

Butchery is likely to be taken over by blade-wielding robots capable of judging the amount of fat and sinew to 
remove from a joint. Likewise the machining and assembling of car parts, such as batteries or gear wheels. 

Elsewhere, a host of mundane activities such as burger-flipping will be performed by chefs powered by silicon - 
rather than potato - chips. 

BCG partner Michael Zinser said: "For many manufacturers, the biggest reasons for not replacing workers with 
robots have been pure economics and technical limitations. 

"But the price and performance of automation are improving rapidly. Within five to 10 years, the business case 
for robots in most industries will be compelling." 

In some industries that point has been well passed. In car manufacturing, a spot welding robot costs US$8 
($10.75) an hour to operate compared with US$25 for a worker. In electronics assembly, a small robot costs 
US$4 an hour to do a job that a human must be paid US$24 to perform. 

But the flipside to such glittering returns for efficiency and profitability is what happens to the flesh and blood, 
Mark I assembly devices. 
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A study by Oxford University in 2013 found that computerisation in all its forms would put 47 per cent of all 
American jobs at risk. When another think tank asked nearly 2,000 experts last year what sort of impact they 
believed automation and artificial intelligence (AI) would have on the jobs market, 48 per cent said it would 
eliminate many blue and white collar jobs, from assembly-line work to accountancy. 

As Harvard academic Justin Reich, an expert on the effect of technology, put it: "Robots and AI will 
increasingly replace routine kinds of work - even the complex routines performed by artisans, factory workers, 
lawyers and accountants. 

"I'm not sure that jobs will disappear altogether, though that seems possible. But the jobs that are left will be 
lower paying and less secure than those that exist now." 

Others say such doom-and-gloom scenarios will not materialise. 

The International Federation of Robotics, which represents manufacturers and technology users, says up to two 
million jobs will be created by 2020 through use of robots. 

The optimistic argument is that automation produces devices that create new areas of human activity and frees 
up time to be devoted to lower-tech but higher-value pursuits such as artisan manufacturing. 

With Google investing heavily in robotics and AI, Amazon preparing to use package-delivering drones and 
defence companies pouring resources into battlefield automatons, robots are here to stay - and humans will 
increasingly have to grapple with how they want them to behave. 

Humanoid helpers: Androids in action 

Bob the security guard 

Developed by Birmingham University and security firm G4S, "Bob" patrols and compares stored images to see 
if items have been moved. He roams the university library and, among other duties, checks if fire doors are 
open. 

Burger flipper 

San Francisco-based Momentum Machines has built a robot that can cook about 360 hamburgers an hour. It can 
also slice tomatoes and pickles. The company's website boasts that the robot "does everything employees can 
do, except better". 

Nao the bank clerk 

Nao is a humanoid robot soon to be released in Japan's biggest bank. The robot is multi-lingual, can respond to 
human requests and can recognise individuals. It will soon be replacing cashiers at selected Tokyo branches. 

Baxter 

One of the most popular industrial robots, costing just US$25,000 ($33,525), Baxter can complete simple 
industrial jobs such as loading, unloading and sorting materials. Built-in sensors allow it to detect people nearby 
and adapt to his environment. 

 
- Independent 

http://www.nzherald.co.nz/technology/news/article.cfm?c_id=5&objectid=11401867	  
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WHERE WILL THIS COURSE TAKE ME? 

WHERE ARE THE JOBS? 
Check	  out	  www.nomajordrama.co.nz	  It’s	  a	  free	  website	  for	  senior	  students	  to	  complete	  a	  
quiz,	  learn	  about	  majors	  for	  Bachelor	  level	  degrees	  from	  all	  eight	  New	  Zealand	  universities,	  
and	  to	  rank	  them	  based	  on	  their	  skills	  and	  interests,	  to	  help	  with	  the	  big	  question:	  What	  
should	  I	  'major'	  (specialise)	  in	  at	  university?	  	  
As	  well	  as	  each	  subject	  area	  –	  what	  it’s	  about,	  where	  it	  can	  be	  studied,	  and	  related	  career	  
opportunities,	  important	  Labour	  Market	  Information	  about	  income	  and	  employment	  
prospects	  of	  young	  people,	  five	  years	  after	  graduation,	  has	  now	  been	  added	  to	  each	  of	  the	  
182	  subject	  areas.	  

Unitec	  offers	  practical,	  hands-‐on	  learning.	  Try	  using	  the	  Career	  Search	  tool	  to	  find	  your	  ideal	  
job,	  and	  the	  qualification	  that	  will	  get	  you	  there.	  	  
http://www.unitec.ac.nz/future-‐students/find-‐a-‐career/find-‐a-‐career_home.cfm	  
	  
Also	  look	  at	  these	  sites	  for	  industry	  and	  career	  profiles,	  and	  job	  options	  from	  your	  degree	  
majors	  and	  labour	  market	  information-‐	  what	  are	  the	  employment	  prospects?	  

Start	  here	  for	  an	  easy	  to	  navigate	  and	  informative	  resource	  on	  what’s	  happening	  in	  the	  job	  
market	  http://www.careers.govt.nz/jobs/	  

Then	  check	  the	  job	  prospects	  at	  http://www.dol.govt.nz/publications/lmr/occupational-‐outlook/	  

University	  of	  Canterbury	  has	  a	  new	  website	  detailing	  skills	  gained,	  potential	  jobs,	  activities	  
and	  graduate	  destinations	  from	  70	  degrees	  

http://www.canterbury.ac.nz/careers/subjects/	  

Victoria	  University	  gives	  excellent	  summaries	  of	  career	  options	  from	  degrees	  

http://www.victoria.ac.nz/st_services/careers/Resources/degree_options/index.aspx	  

Graduate	  careers	  is	  an	  Australian	  site	  featuring	  snapshots	  of	  many	  key	  industries	  &	  provides	  
information	  on	  salaries	  in	  related	  jobs,	  employment	  trends	  in	  the	  industry	  and	  what	  type	  of	  
work	  you	  can	  expect	  if	  you	  pursue	  a	  career	  in	  the	  area.	  

http://www.graduatecareers.com.au/CareerPlanningandResources/careerprofiles/index.htm	  

www.futureintech.org.nz	  features	  career	  profiles	  of	  NZ	  engineers,	  technologists	  and	  
scientists.	  Discover	  where	  you	  can	  go with	  your	  favourite	  subject- Maths,	  Physics,	  Biology,	  
Chemistry	  and	  Technology	  help you decide if a job like theirs is right for you.	  
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CAREER	  QUEST	  
	  
Try	  CareerQuest,	  a	  free	  online	  guidance	  programme	  developed	  by	  Careers	  
New	  Zealand,	  to	  get	  you	  thinking	  about	  exploring	  your	  preferences	  in	  the	  
world	  of	  jobs	  and	  planning	  your	  career.	  	  	  
	  
www.careers.govt.nz/careerquest.html	  	  Answer	  78	  questions	  about	  your	  
interests,	  and	  learn	  a	  lot	  more	  about	  yourself-‐	  it	  will	  take	  you	  10-‐20	  minutes	  

• Discover	  new	  jobs	  that	  you	  might	  not	  have	  thought	  about,	  or	  that	  you	  
didn't	  even	  know	  existed	  

• See	  how	  jobs	  matched	  your	  answers	  -‐	  click	  on	  a	  job	  to	  see	  a	  small	  
summary	  that	  shows	  how	  you	  answered	  the	  questions	  which	  were	  
relevant	  to	  that	  job	  

• Find	  jobs	  based	  on	  your	  interests	  
• Filter	  your	  results	  by	  industry	  or	  education	  level	  
• Create	  favourites,	  so	  that	  you	  can	  keep	  a	  list	  of	  the	  jobs	  that	  most	  

interest	  you	  
• Search	  your	  own	  job	  ideas	  to	  add	  to	  the	  list,	  even	  if	  they	  weren't	  

suggested	  by	  CareerQuest	  
• Compare	  jobs	  -‐	  find	  out	  which	  one	  pays	  more,	  or	  what	  study	  is	  needed	  

for	  each	  
• Print	  your	  results	  
• Save	  your	  information	  to	  My	  Career	  Space,	  so	  you	  can	  come	  back	  later	  

and	  keep	  exploring	  your	  results,	  or	  finish	  answering	  the	  questionnaire	  if	  
you	  haven't	  already.	  

	  

Then	  also	  check	  out	  all	  the	  Careers	  NZ	  interactive	  tools	  online	  at	  
http://www.careers.govt.nz/interactive_tools.html	  	  

• Know	  Your	  Skills	  
• Skill	  Matcher	  
• Subject	  Matcher	  
• Compare	  Jobs	  
• Jobs	  By	  Interest	  
• Where	  To?	  
• Work	  In	  Life	  
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Your qualification should ensure you are
getting useful skills which are relevant in
today's job market, but having a back-up
plan is vital. Photo / Getty Images

Sensible steps to modern day careerSensible steps to modern day career
By Heather Carpenter
5:30 AM Saturday Mar 2, 2013

Be realistic? Look for the predicted shortages? The high salaries? You
are bombarded with advice from journalists, government ministers
and careers advisers on the best path to follow in career choices.

The job climate is highly unpredictable, and there are huge issues
regarding youth unemployment yet to be addressed. For students or
new graduates, there is a strategic approach for all these aspects.

Career decisions in a turbulent and unpredictable era should be a
strategic mix of pragmatism and keeping your eyes on the prize,
following your dream and ensuring your Plan B skills are well honed.

Consider this scenario

1.
You choose well and achieve a good start. You have chosen to train in an area which fits your interests,
talents, skills, and yes, your dreams and aspirations. Aspirations are the engine of career, the motivation
that leads to achievement, so chances are good you will complete your course. The area of highest interest
and motivation is also the one you are likely to be very good at: interest is the foundation of engagement,
curiosity, investigation, achievement, inspiration and innovation - all the qualities required to produce
innovative work, including the new ideas that lead to wealth creation. None of these come from people who
are only slightly interested in their field.

2.
You've noticed the alternative - a choice that doesn't suit leads to drop out and failure. New Zealand has a
high rate of non-completion of both university and training programmes, including apprenticeships. So
poor choices produce a waste of money, effort, and loss of confidence when you are itching to prove
yourself. Your friends may have managed that first year of accounting, or physics or chemistry, but
probably not the second, so failure looms. Or they hate the course so much they drop out. No matter how
much people may want to take part in a high income trend, if their abilities are not in this area they will
lack the interest to sustain their learning.

3.
You gain higher level skills. The content of your programme is what engages you to learn higher level and
advanced skills. In fact you are learning to think, analyse, write, communicate, use technology, problem
solve or use practical skills in more complex ways. Even if you are doing this in a programme traditionally
seen as not providing jobs, you are developing skills useful in a wide range of industries. Most tertiary
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institutions make an effort to provide relevance and connection to real world opportunities. The curriculum
of your qualification of choice should ensure you are getting useful skills, and some plan B options as well
as your subject of deep engagement and satisfaction. So the strategic approach carefully considers the
skills a programme develops, and where they have a broader application, a Plan B. Hopefully you also learn
how to self-manage and self-motivate because you will need to use these skills to get through post-
graduation challenges.

4.
You understand Plan B. This is the part which requires the most important 21st century career management
skill of adaptability. In a recession the opportunities will go to those who are proactive, adaptable, and
willing to offer a range of skills. So the newly graduated event manager needs to forget the title of her
degree, recognise the skills of communication, organisation, planning, and technology that she has gained
and look for work that uses this. Understand that broad experience brings broad skills, and you will be
better placed in the future by being adaptable in work choices. The OE traveller knows this - by changing
locations you are immediately required to adapt while keeping your eyes on the prize - the job you really
want. But pragmatically a strategic graduate knows you do what you need to survive, grow whatever skills
you are able, while not losing sight of your goals and dreams.

5.
Work on your mindset. Decide to be resilient and adaptable and you will be developing a strong sense of
self. Taking what you can get, while holding the vision of what you really want - and not feeling diminished
in the process - is part of the skill of adaptability and identity growth. It's all about how you frame it: in a
recession, a 'not quite right' job is still an addition, not a subtraction. You do best to frame it as a transition
solution. The important outcome for you is not to feel less because of accepting it. In fact you are
demonstrating sound attributes of adaptability and pragmatism, until the times change, which they will.

The greatest risks for young graduates is losing confidence, and losing faith in competence because they
have no place to demonstrate it. Their biggest challenge is to continue to grow in an adverse environment
- but this can be done by applying new solutions. The graduate needs not just a degree but a skill set for
the complexities of today's employment challenges: the ability to self-manage and self-motivate, a mindset
that understands adaptability and how skills transfer widely, and strategies for resilience. We don't teach
these career management strategies in our schools or universities, and we should.

Dr Heather Carpenter is a career management specialist who works as an educator, careerDr Heather Carpenter is a career management specialist who works as an educator, career
counsellor, lecturer, researcher and writer. She is the author of counsellor, lecturer, researcher and writer. She is the author of The Career Maze: guidingThe Career Maze: guiding
your children to a successful futureyour children to a successful future, (2008), and , (2008), and Your 21st Century Career: new paths toYour 21st Century Career: new paths to
personal successpersonal success, (2010) published by New Holland Publishers., (2010) published by New Holland Publishers.

www.thecareermaze, com.

By Heather Carpenter

- NZ Herald

Copyright ©2015, APN New Zealand Limited
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COMMON INTERVIEW QUESTIONS AND HOW TO ANSWER THEM 

If you need to prepare for an interview, check out our experts' advice on how to reply 
to 10 of the most frequent questions 

• 
Ace your interview with these model answers to common interview questions. Photograph: Alamy 

For even the most competent job hunter, interviews are tough. While research shows it's important to 
come across as professional, high-energy and confident what you say will also have a big effect on 
whether or not you get the job. 

Some interview questions come up time and time again so what's the best way to answer them? Take 
a look at our list of the 10 most common interview questions and what our experts advise. 

1. Tell me about yourself

Interviewers love this question as they think it's an easy ice-breaker, but for the interviewee it can be a 
nightmare, says Sarah Archer, founder of CareerTree. "Remember they are not looking for your life 
story – you need to choose four or five key things about yourself that are relevant to the role. This 
could include specific skills, qualifications, years of experience, or passion for your area of expertise. 
Practice answering succinctly to create a fantastic opening answer." 

It's also important to keep your answer under two minutes, advises Katherine Burik, founder of The 
Interview Doctor. It can be good to pick something you are particularly proud of to demonstrate your 
expertise in the job for which you are interviewing. But just give an overview – they will ask if they 
want more details. "Practice out loud until the words flow off your tongue and you'll make a great 
presentation." 

2. Why are you interested in working for [company name]?

Resist the temptation to say "I want a job" – even if it's true, says Corinne Mills, managing director of 
Personal Career Management. "The employer is gauging whether you will take this job if offered and, 
if so, whether you are likely to stay for any length of time. If you appear ambivalent, they will be 
reticent about hiring you." 

Empty assurances such as "this seems a nice place to work" are unlikely to be enough to reassure 
them, says Mills. "So do your homework beforehand. Find out things about their products, services, 
expansion plans, and working culture that appeal to you and which also show you in a good light for 
the role. For example: 'You've run some great innovative campaigns and I would love to be part of 
that creative thinking'. Deliver this confidently with good eye contact and energy." 
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3. Why should we hire you? 

Always be ready to answer this question in three parts, advises interview coach Jon Gregory. "First, 
make it clear that you believe you meet all of the role requirements. Second, back each of these skills 
up by identifying one or more relevant examples of how you've demonstrated that skill." 

Finally, says Gregory, demonstrate you're someone who is proactive and has identified problems or 
opportunities in the past and then personally took the decisions and actions which led to a successful 
result. 

"By showing you made things happen, you're portraying yourself as a self-starter with a high level of 
initiative. Few candidates do that well, so you can make the job yours with a great answer." 

4. What are your strengths? 

In this question you are expected to let the interviewer know why you are better than other candidates 
for the job, says careers expert Margaret Bui. "Your answer should focus on what you specifically can 
bring to the job and offer the company. Anyone can say they have good experience or are a good 
communicator but that won't make you stand out. Quantify your experience (with numbers if possible) 
and back up every answer with a relevant example from your previous roles." 

A good example for answering this question is to match your strengths to the job role. Companies hire 
people to solve problems, so let the interviewer know what problems you've solved and how your 
employers benefited as a result, advises Bui. 

5. What are your weaknesses? 

This is one question that most candidates hate, says Jonathan Burston, founder of Interview Expert 
Academy. "But it's not a question to worry about. We all have something we're not good at or don't 
enjoy doing. We just have to know what they are." 

To answer this question, first make a list of three weaknesses or areas that you think you need to 
develop. You can source these examples from your work history or education, says careers adviser 
Dasha Amrom. "Second, list three reasons why you think each of those is a weakness or an area to 
develop. Third, rehearse three examples of what you're doing to overcome that weakness." By being 
truthful about your weaknesses, along with showing examples of how you have overcome them, you 
show the interviewer you are honest and can solve problems. 

6. Where do you see yourself in five to 10 years' time? 

In this question interviewers are looking to assess your long-term planning, says Bui. The perfect 
answer depends on your personal aspirations and the job role. Bui says: "A good answer to this 
question will illustrate a growth in your skills, experience and responsibilities during this period." 

To prepare for this question research what a reasonable career path in your role would look like in five 
years' time. Don't be overambitious as it will look like you are rushing past the first role. Instead, 
emphasise your enthusiasm for the current position and look to the next steps for building your 
career. 

7. Tell me about an accomplishment you are proud of 

Competency questions like this can be difficult as they rely on your ability to tell a story. "For example, 
'Oh, I saved £125,000 of costs in my last role' is of no value as there's no context," says Gregory. "As 
with any story, you need a beginning, a middle and an end." 

The Star technique (situation, task, action, result) is a good way to structure your answer if you're 
having trouble making your answer flow. 
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As a general rule, start by describing the scale of the challenge you faced. "This is your opportunity to 
grab their attention. The middle of the story needs to focus on what you had to endure in order to 
make progress. The greater your struggle and the barriers you had to overcome, the more impressive 
your story will seem. "The end may be short – 'I achieved X, Y and Z' – but extend it to include what 
you learned that will help you in the future." 

8. Describe a situation in which you solved a problem 

For this question it's a good idea to think of a fairly recent example and pick a problem that is similar 
to the challenges you'd face in the job you're interviewing for, says Bui. 

Using the Star technique, start by explaining the task in no more than a few sentences while giving 
sufficient detail so the interviewer can understand the challenge involved. "Next describe the action 
you took, the process you followed and the steps you completed, remembering to be clear about the 
part you played in the result. 

"The result is the most important part of your answer as a successful outcome proves that your 
actions were effective. If possible, detail statistics or figures which highlight the magnitude of your 
success, mention positive feedback you received and talk about what you learned and how this 
learning will help you in the job." 

9. Describe a situation in which you led/worked in a team 

The Star technique is again a good method for answering this question. "A good team leader has to 
avoid being too bossy. Rather, they need to be great listeners, top-down strategic and knowledgeable 
about their area," says CV writer and interview coach Victoria McClean. It's therefore important you 
show these skills in your answer. "You also need to understand your team members' differences and 
strengths – delegating accordingly - and have ways of communicating their vision. It's about coaxing 
and mobilising others," she adds. 

10. Do you have any questions? 

Often the final interview question, it offers you the chance to build your relationship with the 
interviewer. There are a variety of good questions you could ask, and it's worth preparing a few in 
advance. "This is the perfect opportunity to demonstrate your genuine interest and enthusiasm for the 
role," says Lisa LaRue, career coach at CareerWorx. 

Here are some example questions she recommends you ask: "What are the biggest challenges facing 
the company right now? Where do you see the company heading in the future? What can you tell me 
about the team I'll be a part of?" Questions like these will show that you are keen to learn as much as 
possible about your new company and team. She explains: "Make sure your questions don't sound 
rehearsed. It's vital that you ask them in a natural, authentic way. An interviewer will be able to tell if 
you are asking questions for questions' sake." 

However, be warned. Jon Gregory's advice is make sure you stay well away from questions that show 
you weren't listening earlier in the interview, or that you really haven't done sufficient research. 

 

From Guardian Careers http://careers.theguardian.com/ 
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